
 
 

 

According to the 2010 Maryland Youth Tobacco Survey, youth cigarette use has decreased by 

40% from 2000 to 2010 compared to an increase in youth cigar use by 11% during that same 

time frame. Cigarette and cigar use rates among underage youth are now virtually equivalent.   

 

In order to address this disturbing trend, the Center for Tobacco Prevention and Control launched 

a hard-hitting health education communications campaign in 2011 – The Cigar Trap.  The 

campaign aims at increasing the awareness of parents of the dangers of youth cigar use, as many 

adults were not aware of the issue and its impact.  

 

The Cigar Trap campaign continues to be utilized in order to educate about the harms of cigar 

use and dispel myths: 

 Cigar products are NOT a safer alternative to cigarettes;  

 Cigars DO contain the same cancer-causing chemicals as cigarettes;  

 Cigars ARE just as addictive as cigarettes; and  

 Youth ARE using these products – specifically little cigars and cigarillos.   

 

The Cigar Trap campaign messaging reveals that cigars are affordable, attractive and attainable 

to youth as they are available in a myriad of seemingly harmless fruit and candy flavorings such 

as grape, cherry, peach, and chocolate; these sweet flavorings mask the harshness of tobacco and 

make the products more enticing.  Little cigars and cigarillos are accessible and can be sold 

individually, making them as affordable as a candy bar or ice cream cone; yet, It’s a trap... 

Cigars in any flavor are addictive and as toxic as cigarettes, and contain nicotine, cyanide and 

arsenic!  

 

Maryland was one of the first states to implement a campaign addressing youth cigar use, and the 

campaign has received national recognition.  Additionally, materials are now posted to the 

CDC’s Media Campaign Resource Center, and are available to other states and organizations for 

use in cigar use prevention campaigns in their areas. 

 

The Cigar Trap campaign consists of transit ads, billboard ads, posters, radio ads, and an 

informational packet.  The fact sheets found within the packet are all downloadable from 

www.TheCigarTrap.com.  Look for new campaign components in Spring 2014!   

 

A limited supply of informational packets and posters are available by request, while supplies 

last.  Contact Dana Moncrief at dana.moncrief@maryland.gov. Local Health Departments may 

also inquire with Ms. Moncrief regarding use of artwork files for promotional activities in their 

respective jurisdiction.    
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