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Maryland Report Card 

 American Lung 

Association “State of 

Tobacco Control, 2015” 

(01/21/15) 

 

 Evaluates funding, 

smokefree air, tobacco 

taxes, and access to 

cessation services 
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Maryland Data Report 

 Monitoring Tobacco 

Use Behaviors – 

FY13 released 

12/8/14 

 Report to General 

Assembly 

 Both youth and adult 

tobacco use data 

 What did it reveal…? 

http://phpa.dhmh.maryland.gov/ohpetup/SitePages/tob_reports.aspx 
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Tobacco Use among 

Maryland Adults 

 Adult cigarette use declined more than 

20% since 2000.  

 Less than 1% of MD adults reported 

starting to use tobacco during the last 12 

months. 

 74% of adults who smoke cigarettes report 

they want to quit. 

 “Never smokers” increased from 56% in 

2000 to 61% in 2013. 
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Underage Use of Tobacco 

in Maryland 
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Underage Use of Tobacco 

in Maryland 
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Underage Use of FLAVORED 

Tobacco in Maryland 

 Between 2010 and 2013 the use of flavored tobacco 

products increased from 72% to 77% among underage 

high school youth who smoked cigars or used 

smokeless tobacco. 
 

 Among youth who only smoked cigars, 71% were using 

flavored cigars. 
 

 Among youth who only used smokeless tobacco, 57% 

were using flavored smokeless tobacco. 
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Other Risky Behaviors 

Smoking Status 
Past 30 Day Use/Abuse 

of Alcohol 

Past 30 Day Use/Abuse 

of Marijuana 

Past 30 Day 

Use/Abuse of Rx 

Drugs 

Ever Used Other 

Illegal Drugs 

Smokers 
79.4% 67% 37.9% 51.1% 

Non-smokers 
23.7% 12.6% 4.2% 8.9% 

Increased likelihood of 

smokers engaging in 

behavior 

3 times 5 times 9 times 6 times 
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Maryland Youth Say it is 

 Easy to Buy Tobacco 
 Among Maryland underage students who smoked on at least 20 of 

the past 30 days, 26% reported that they usually bought their 

own cigarettes from a gas station, convenience or other store. 

 

 Among all students under 18 who reported current smoking and 

purchasing their cigarettes from a retail outlet during the previous 30 

days, only 38% of those attempting to purchase cigarettes were 

asked to show photo identification. 

– When not asked for photo identification… 

 79% reported that they were able to buy cigarettes 

– When asked for photo identification… 

 33% reported that they were able to buy cigarettes 
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 Work cut out for us… 

 Federal Synar amendment mandate requires states to establish 

and enforce minimum purchase age of tobacco products at 18 

years old. 

 

 Federal requirement also mandates that state non-compliance 

rates stay below 20% or risk losing 40% of BHA SABG funding. 

 

 For FFY13, Maryland’s non-compliance rate was 24.1%.  

 

 Only state out of compliance since 2005 

 

 FFY14 – non-compliance of nearly 32% 
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What’s our plan? 

 Increased enforcement at the local level. 

 Development of statewide materials and activities. 

 Statewide media-led public education campaign 

– Increase public awareness of youth access to tobacco and 

retailer responsibility 

– Promote community norms to make underage tobacco use 

unacceptable  

 LHD regional trainings provided by DHMH and the 

Legal Resource Center. 

 Legislative approach – including increasing penalties 

(suspension and revocation); civil enforcement; 

increased license fees; supplemental licenses for 

OTP. 
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Responsible Retailer Education 

Initiative Campaign Updates 
 Materials will be distributed to retailers & ads will be placed in Spring 

2015. 

 

 Campaign Themes  

 It is illegal to sell or give tobacco products to anyone under 18. 

 Fines associated with selling tobacco to minors can be as high as 
$10,000 and these laws are being enforced in Maryland. 

 Retailers are required to check the ID of anyone under 27 and not sell 
tobacco to anyone under 18.  

 

 Campaign Messages 

 “Selling tobacco to kids—It’s not a minor thing.” 

 “It’s not an inconvenience. It’s the LAW.” 

 “Be a responsible retailer and refuse to sell to kids.” 
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Campaign Materials 

 Educational Packet Content  

– Youth tobacco use in Maryland, 

tobacco sales laws, and fines 

– How to properly check an ID and 

refuse a tobacco sale to a minor 

– Licensing requirements for 

tobacco products 

  Educational Packet Components 

– Retailer and Quick Reference 

Guides  

– Tips for Refusing Sales to Minors  

– Window Clings, Stickers, Magnets 

for Cash Register 

– Floor Decals and Posters 

 Web Training Module 

– Convert retailer guide to online 

training with interactive 

components and assessments 

 Mass Media – transit, billboard, 

radio 

– Two versions of out-of-home 

and radio ads developed. 

– Radio, Transit and Billboard 

ads will be placed statewide 

– Special attention will be given 

to areas with the highest rates 

of selling tobacco to minors 
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Additional  

Statewide Initiatives  
 Maryland Tobacco Quitline, 1-800-QUIT-

NOW 

 Health Systems Change and Provider 

Outreach/Cessation Training 

 Outreach to Pregnant Women/PATCH 

 Mass Reach Health Communications 

– Quitline  

– Behavioral Health 

– Litter 

– Smoke-free Multi-Unit Housing 

– Smokeless Tobacco 
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 FREE evidence-based counseling program to assist 
Marylanders ages 13 years and older in quitting tobacco 
use 

– Operational seven days a week, 24 hours/day  

– Services available in English, Spanish, and other 
languages via translation 

– Free NRT, web-based, and text support 

– Effective – 7x higher quit rate than quitting on your 
own 

 

 
 

 

 
 

 

 

Maryland Tobacco Quitline 

1-800-QUIT-NOW  
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Quitline Evaluation Results 

(2012- 2013) 

 96% of participants would recommend the program 

to a friend trying to quit tobacco. 

 93% of callers were satisfied with the program. 

 Participants who used patches, gum, or 

medication were much more satisfied with the 

program than those who didn’t use these. 

 3 out of every 4 callers smoked less cigarettes at the 

end of the program than when they enrolled – the 

program works! 
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 42% of all participants struggled with a mental health condition 

and about 80% of them felt that this made it harder for them to quit 

tobacco. 

 

 Maryland has roughly equal numbers of women and men, but 

female tobacco users were almost twice as likely to use the 

Quitline. 

 

 While African Americans make up only a third of the general 

population in Maryland, they made up about half of all Quitline 

callers. 

 

 

 

Quitline Evaluation Results 

(2012- 2013) 
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Quitline Materials 

 Electronic order submission system 

made available on 

www.smokingstopshere.com  

 

 Order and receive free materials such 

as brochures, wallet cards, posters, 

and magnets to promote Quitline and 

warn of dangers of secondhand 

smoke 

 

 Over 70,000 pieces provided last FY 

http://www.smokingstopshere.com/


Prevention and Health Promotion Administration 

 [January 22, 2015]   

19 

 

Health Systems Change 

 MDQuit & Behavioral Health Administration 

BH2 

 University of Maryland School of Medicine/ 

Maryland Health Care Innovations 

Collaborative – Quitline E-Referrals Pilot  

 Orthopaedic Trauma Department at the 

University of Maryland Baltimore – Hospital 

Cessation Pilot 
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Provider Training and 

Webinar 

• Online brief tobacco intervention 

training features the abbreviated AAR – 

Ask, Advise, and Refer – intervention, 

referral methods for the Quitline, and 

pharmacology information as well as 

CME credits. Click here to access the 

training:  www.helppatientsquitmd.org 

 

• Help Your Patients Quit: webinar 

designed to inform providers on 

tobacco cessation resources 

http://www.helppatientsquitmd.org/
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NEW Pregnancy Rewards Program 

A pregnant woman can earn gift cards as 

follows: 

– A $25 reward for each group of three 

calls completed while pregnant 

(maximum of 6 calls) 

– $20 for each postpartum call completed 

(maximum of 2 calls). 

– The maximum total reward is $90 for the 

completion of all calls. 

– Rewards are provided via email or mail.  

– To participate a pregnant woman can 

simply call the Quitline and register for 

services. No referral required. 
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Pregnancy Program Toolkits 

PATCH Toolkits sent to all 

Local Health Departments 

and OB/GYN providers in the 

state of Maryland with 

information on how to coach 

their pregnant tobacco users 

on quitting tobacco. 
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Targeted Population Media 

Pregnant & Smoking Ad 

 Features: 

• TV, transit, and 

print media 

(toolkit) 

• Appeals to 

pregnant women 

and their families 

• Simple, direct, to 

the point 

iframe width="500" height="281" src="/www.youtube.com/embed/U4prf7hGDVc" frameborder="0" allowfullscreen></iframe
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PATCH 
Pregnancy and Tobacco Cessation Help 

 Funding 13 Local Health Departments 

and nine additional Minority Outreach 

and Technical Assistance organizations. 

 Engaging partners in the community 

who interact with women during 

pregnancy. 

 Promoting utilization of Quitline, local, 

and hospital-based cessation. 
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Mass Reach  

Health Communications 

Efforts 
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Testimonial Media 

Renee’s Story Features: 

• TV and Web Campaign 

• Ran during New Years 

and CDC Tips 

Campaign 

• Personal Narrative 

• Emotive Storytelling 

• First hand account 

• New ads for Spring 

2015! 

https://www.youtube.com/watch?v=7zgQORVxiUU
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Targeted Population Media 

Mental Health/Substance Abuse Recovery 
Features: 

• TV,  transit, Internet, and print media (poster and toolkits) 

• Responds to the fact that tobacco use is more prevalent in 

the MH/substance abuse treatment population than the 

general population 

• Appeals to those who have struggled with or are 

recovering from mental health conditions and substance 

abuse as well as their families 

• First person narration - focus group tested 

• Variety of conditions presented 

• Increase in callers who reported mental health challenges  

 

Behavioral Health Toolkit 

• Toolkits sent to all Behavioral Health providers in the 

state 

•  Toolkit included brochures promoting the Quitline, and 

MDQuit training, new recovery brochure, table tents, and 

posters. 

 

https://www.youtube.com/watch?v=Zu2E46yzwpE
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 Targeted Population Media 

Teen Quit Smoking Ad 

Features: 

• TV and print media 

• Appeals to teens 

• Simple, clean 

graphics 

• Facts portrayed 

visually 

https://www.youtube.com/watch?v=mPrjgnz6FQs
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Targeted Population Media 
Second Hand Smoke/Asthma Ads 

Jessica’s Tip 

English      Spanish 
Features: 
• Appeals to Spanish-

speaking audience 

• Appeals to mothers & 

caregivers 

• Shows how 

dangerous second 

hand smoking can be 

• Personal Narrative 

• Emotive Storytelling 

• Expand CDC Tips 

reach 

https://www.youtube.com/watch?v=huxmeCaQrmg
https://www.youtube.com/watch?v=3eUOjSTZMIE
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Targeted Population Media 

 Asian Print and Transit Media Campaign 

 March – April 2014: 125% increase in Maryland 

callers to the ASQ (Asian Smokers Quitline) 

Features: 

• Transit and Print ads 

• Used CDC focus group tested ads - 

HIV and LGBT 
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Seasonal Media 

New Year’s Transit Media 

Features: 

• TV, transit, web and print 

campaign 

• Appeals to individuals 

making New Year’s 

resolutions 

• Easily visible to both 

pedestrians and drivers 

• Simple, direct, to the point 
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Seasonal Media 

Print Media: Maryland Nurse & Maryland Family Doctor 
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Sports Themed Ads 
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Web and Digital 

 Digital media campaign implemented, 

placing Quitline ads on touch screens 

and jukeboxes in bars and restaurants 

 

 30 second ad and game, chance to win 

a free music download on the jukebox 

 

 Over 14,000 residents interacted with 

the game during two 2-month runs 

 

 Gas Station TV: 15 second ads rotated 

on TV screens at 25 convenience gas 

station pumps in the Baltimore/DC 

media market from March to June 2014 
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On the Horizon: 

Tobacco Litter Campaign 

• Tobacco litter is more than 

just an eyesore 

• It’s toxic waste leaching heavy 

metals and chemicals such as 

Lead and Cyanide into our 

environment 

• Poisons where we live, work, 

and play.  

• Placed Spring 2015 

Toolkit Components 

–Customizable templates for LHDs/community groups to utilize & 

shape their own Tobacco Litter Awareness Campaign 

–Brochure illustrating the toxicity of tobacco litter & ways to help 

–Informational sheets to organize your own tobacco litter cleanup 
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On the horizon  
 Smoke-Free Multi-Unit Housing  

– Toolkits to encourage property owners and 

managers to implement tobacco-free policies 

– Spring 2015, including video testimonials and 

digital toolkit 

 Campaign to increase awareness of youth 

smokeless tobacco use 

– Transit ads will be placed on the Eastern 

Shore in March 2015 

– Radio ads will air on stations that reach 

Western Maryland and the Eastern Shore in 

March 2015 

– Ads from Oklahoma 

 


